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1.0 Large Format Retail Association and Sector Overview 

The Large Format Retail Association (LFRA) is Australia’s peak body representing the interests of its 
membership base, being Large Format Retailers, investors, owners, developers and service suppliers.  The 
LFRA’s policy agenda includes the Large Format Retail sector’s interface with urban planning, competition 
policy and energy.  Its vision is clarity, consistency and certainty of the various laws and government 
regulations that relate to the Large Format Retail industry in Australia.  

 
In the past year, the Large Format Retail sector in Australia has generated more than $68.2 billion in sales 
which accounts for a market share of around 22% of all retail sales, that is, more than $1 out of every $5 
in retail transactions in the country.  In NSW alone, Deep End Services estimates that sales by Large 
Format Retailers currently sits at more than $22.5 billion per annum.  

 
The Large Format Retail sector occupies around 30% of all retail floor space in Australia.  

 
It is estimated that the Large Format Retail sector, both directly and indirectly, currently generates more 
than 437,000 (FTE) jobs in Australia, and of this figure, more than 142,700 of these positions are in NSW. 

 
Retail members of the LFRA include some of Australia’s largest and most respected Large Format Retailers 
including the 54 individual business brands listed in the following table: 
 
ABS Automotive Service Centres Decathlon Petbarn  
Adairs Domayne PETstock 
Adairs Kids Early Settler Pillow Talk 
Amart Furniture Fantastic Furniture Plush 
Anaconda Forty Winks POCO 
Autopro Freedom Provincial Home Living 
Autobarn Harvey Norman Ray’s  
Babies R Us House Rebel  
Baby Bunting IKEA Rebelfit 
Barbeques Galore JB Hi-Fi Robins Kitchen 
Bay Leather Republic JB Hi-Fi Home Sleepys 
BCF Joyce Mayne Snooze 
Beacon Lighting Kitchen Warehouse SPACE 
Beaumont Tiles Lincraft Spotlight 
Bedshed Midas Auto Service Experts Supercheap Auto 
Bunnings Officeworks The Good Guys 
City Farmers Original Mattress Factory Toys R Us 
Costco OZ Design Furniture Urban Home Republic 
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The LFRA is supported by its Patron, PwC, and the following 62 Associate members that comprise of Large 
Format Retail developers, investors, owners and service suppliers: 

 

ACTON Commercial Deep End Sevices Major Media 
ADCO Constructions DOME Property Group Morgans Financial Limited 
Aeris Environmental  Ethos Urban Newmark Capital Limited 
Aigle Royal Properties Eureka Home Maker Centre Planning Solutions 
ALTIS Property Partners Excel Development Group Primewest 
Arise Developments Gazcorp Properties and Pathways 
Arkadia Gibb Group Ray White Retail 
Avalon Airport Gibbens Group Realmark Commercial 
Aventus  Gregory Hills Corporate Park REST Industry Super 
AXIMA Logistics Geon Property Savills 
AXIOM Properties Limited Grosvenor Engineering Group Sentinel Property Group 
Blueprint HLC Constructions SI Retail 
BNE Property Home Consortium Terrace Tower Group 
Burgess Rawson H Troon  The Buchan Group 
BWP Trust Humich Group TIC Group 
CarbonetiX Jana Group of Companies Transact Capital 
CBRE JVL Investment Group  Upstream Energy 
Colliers International Leedwell Property Vend Property 
Cornwall Stodart Leffler Simes Architects Virtus Insurance Brokers 
Cushman & Wakefield Mainbrace Constructions VPG Property 
CV Signage and Media Major Media  

 
The LFRA is a key stakeholder in the planning and zoning laws that affects this sector of the retail industry 
and is actively involved across Australia in reviews of planning policy and planning regulations that affect 
the Large Format Retail sector; proactively engaging with planning authorities across the nation to 
promote and achieve greater clarity, consistency and certainty within and across all planning frameworks.  
 
By invitation from the Retail Expert Advisory Committee (REAC), the LFRA provided written submissions 
and attended Stakeholder Reference Group workshop meetings to provide feedback and share the 
experiences of its members.  Whilst there is an undeniable structural shift in the retail market the LFRA 
has advocated for and maintains its position that planning and zoning laws within NSW need to provide 
clarity, consistency and certainty to allow retailers to meet current and future challenges. 
 
The LFRA congratulates the authors of the REAC Independent Recommendations Report (REAC report), 
issued by the Department of Planning & Environment (DP&E) in November 2017 for clearly 
acknowledging the dynamic and changing face of retail, as well as the need for change.  The NSW Minister 
for Planning, the Hon Anthony Roberts MP, is to also be congratulated for embracing the REAC report 
and instructing the DP&E to implement all recommendations within it, as he announced at the LFRA 
Forum on 8th November 2017 

 
Large Format Retailing is an important form of development, employment and service provider, and it 
is important that this is acknowledged by the Greater Sydney Commission in finalising the draft 
‘Greater Sydney Region Plan’ (draft ‘Region Plan’) and the draft ‘District Plans’.  
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Minister Roberts has actively instructed the Department of Planning & Environment (DP&E) to 
implement the REAC reports recommendations.  Given the GSC has a direct reporting line to the NSW 
Government and has prided itself on the development of the draft Region Plan and draft District Plans 
in collaboration with a range of State agencies, it is imperative that the GSC demonstrates consistency 
with the REAC reports recommendations, in finalising the draft Region Plan and District Plans.  To date 
the GSC has actively ignored and dismissed the Large Format Retail sector in proactively planning to 
meet a significant identified large format retail floorspace demand.  It also fails to acknowledge the 
Large Format Retail sector as a major employment generator and fails to plan for any other form of 
retail land uses that do not fit within the types of ‘centres’ within the identified centres hierarchy.   

2.0 Investment + Competition = Jobs 

In February 2015, the Large Format Retail Association released an evidence based report on the NSW 
Large Format Retail sector titled ‘Investment + Competition = Jobs’.  The report was produced by planning 
consultancy firm, JBA (now known as Ethos Urban), with economic input from Deep End Services.  The 
preface of the report was written by Professors’ Allan Fels, AO and David Cousins, AM.   A copy of 
‘Investment + Competition = Jobs’ can accessed via the following link 
http://175.107.187.129/~wwwlfra/wp-content/uploads/Investment+Competition=jobs/Large-Format-
Retail-in-NSW.pdf 

 
Findings from ‘Investment + Competition = Jobs’ have informed this submission and the LFRA’s previous 
submission on the draft District Plans.  Further, the findings from ‘Investment + Competition = Jobs’ have 
been cited within the REAC report.   

 
In addition, this submission takes into account the findings of the following documents: 
 ‘Independent Recommendations Report’, prepared by the Retail Advisory Expert Committee (June 

2017); 
 ‘Shifting the Dial’, prepared by the Australian Government Productivity Commission (August 2017); 
 ‘Economic Structure and Performance of the Australian Retail Industry’, prepared by the  

Productivity Commission (December 2011);  
 ‘The Sydney Retail Demand and Supply Consultancy Report’, prepared by Deep End Services (May 

2016); 
 ‘The Employment Centres Analysis’, prepared by SGS Economics and Planning (February 2016); 
 ‘Industrial Precinct Review’, prepared by Hill PDA (August 2015); 
 ‘Competition Policy Review’ otherwise known as the ‘Harper Review’; prepared by a committee led 

by Professor Ian Harper (2015); 
 ‘Proposed Standard Instrument Local Environmental Plan Amendment to the Bulky Goods Premises 

Definition’, prepared by the DP&E (November 2017). 
 ‘Performance Benchmarking of Australian Business: Planning, Zoning and Development 

Assessments’, prepared by the Productivity Commission (May 2011); and 
 ‘Market for Retail Tenancy Leases in Australia’, prepared by the Productivity Commission (March 

2008). 

  

http://175.107.187.129/~wwwlfra/wp-content/uploads/Investment+Competition=jobs/Large-Format-Retail-in-NSW.pdf
http://175.107.187.129/~wwwlfra/wp-content/uploads/Investment+Competition=jobs/Large-Format-Retail-in-NSW.pdf
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3.0 Response to the Draft Greater Sydney Region Plan 
and Draft District Plans 

 

3.1 Introduction 
The Large Format Retail industry in Australia is facing difficulties as a direct result of a lack of 
strategic planning across Australia, particularly in NSW.   

 

The Large Format Retail sector principally suffers from: 

 a lack of clarity in determining whether its retailers ‘fit’ within the current available land use 
definitions; and 

 a lack of sufficient appropriately zoned, sized and configured land to support significant 
floorspace demand. 

 
Accordingly, new Large Format Retail developments in NSW currently face a high risk, uncertain 
and lengthy planning pathway, which often involves the rezoning of land through a planning 
proposal. 
 
The Large Format Retail Sector within NSW currently provides over 6.6 million square metres 
(m2) of floorspace and approximately 142,700 full time equivalent (FTE) direct and in-direct jobs.  
It is also responsible for approximately 40% of retail floorspace demand1 within the Sydney 
Metropolitan Area and by 2025 is forecast to require 2.74 million m2 of additional Large Format 
Retail floorspace which is the equivalent of approximately 20 additional homemaker centres. 

 

The Large Format Retail sector is therefore forecast to grow, but the challenges which lead 
directly from the current planning and zoning legislation and its lack of proactive strategic 
planning policy within NSW, simply stifles and stagnates investment in this sector and limits the 
ability of Large Format Retailers to be able to grow and evolve their business models to provide 
greater consumer choice and experiential benefits. 

 

The LFRA noted in its previous submission to the draft ‘District Plans’ in March 2017, that the 
draft ‘District Plans’ represents an opportunity to recognise the vital role that retail and 
specifically Large Format Retail contributes to the NSW economy.  Whilst the authors of the 
REAC report must be congratulated for clearly acknowledging the dynamic and changing face of 
retail as well as the need for change and the NSW Minister for Planning must also be 
congratulated for embracing the REAC report and the DP&E to implement all recommendations 
within it, regrettably the same cannot be said for the Greater Sydney Commission. 

 

  

                                                 

 
1 Sydney Retail Demand and Supply Consultancy – Stage 1 Report, prepared by Deep End Services, May 2016 
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The LFRA’s position in relation to the content within the draft ‘Region Plan’ and draft ‘District 
Plans’ is as follows: 

 The GSC fails to recognise the role that the Large Format Retail sector plays as a major 
employer; 

 The GSC fails to proactively plan for and in support future growth of the Large Format Retail 
sector, despite significant identified demand; 

 There continues to be a lack of a definitive policy direction for retail uses and the role that 
retail, in its various forms, plays in the NSW economy; 

 The GSC has failed to adequately engage with the Large Format Retail sector in the 
preparation of the draft Region and District Plans; and 

 The GSC has failed to acknowledge the recommendations made within the various 
Productivity Commission Reports and the Harper Review. 

 

Additionally, since the release of the GSC’s draft ‘Region Plan’ and draft ‘District Plans’ the REAC 
report has been released.  There are clearly serious disconnects between the REAC report 
recommendations and the GSC’s draft ‘Region Plan’ and draft ‘District Plans’, despite the REAC 
report being dated June 2017 and the GSC priding itself on collaboration with state agencies in 
producing the draft plans. 

 

The following sections of this submission provides further details to support the LFRA’s position. 

 

3.2 The Greater Sydney Commission Fails To Recognise the Role That 
the Large Format Retail Sector Plays As a Major Employer 
The draft ‘Region Plan’ and draft ‘District Plans’ specifically place great importance on “…jobs 
being an important tool for investment and business growth…”, yet they focus on job growth 
within the identified economic corridors, health and education precincts, strategic centres and 
the Western Sydney Employment Areas. 

 

The draft plans do not recognise or acknowledge that the Large Format Retail Sector currently 
provides an estimated 142,700 direct and in-direct full time equivalent (FTE) jobs2 within NSW.  
Deep End Services estimates (refer to ‘Attachment A’) that the Large Formal Retail sector will 
provide 75,300 direct and in-direct FTE positions within the Metropolitan Sydney area at 2021, 
which is forecast to grow to 86,200 in 2026 and 110,620 in 2036.   This equates to an increase of 
47,620 FTE jobs between 2015 and 2036, which is 9.5 times more jobs than is expected to be 
provided by the Western Sydney aerospace and defence industries precinct that will anchor the 
Western City. 

 

  

                                                 

 
2 LFR Market size data, prepared by Deep End Services for the LFRA, dated 8 December 2017 
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Whilst the draft ‘Region Plan’ identifies that a total of 817,000 jobs are required within the 
Sydney Metropolitan Area by 2036 and focuses on providing these jobs within strategic centres 
and health and education precincts, Deep End Services estimates that the Large Format Retail 
sector will provide 47,620 direct and in-direct FTE additional jobs within the same time frame, 
which equates to 6% of the total Sydney metropolitan target; this should not be overlooked.  By 
refusing to strategically plan for the growth of the Large Format Retail sector, the GSC is reducing 
the ability for the Large Format Retail sector to deliver this significant number of jobs and 
dismisses the associated economic benefits that this will create.  

  

3.3 The Greater Sydney Commission Fails to Proactively Plan For and 
Support the Future Growth of the Large Format Retail Sector 
The 2016 Deep End Services report – ‘Sydney Retail Demand and Supply Consultancy’, prepared 
for the DP&E in association with the GSC and included as ‘background material’ on the GSC 
website, recognises the Large Format Retail sector as a “…retail sub-market…”. It identifies that 
between 1.74 and 2.2 million square metres of Large Format Retail floorspace will be required 
over the period 2011 to 2031 which accounts for approximately 40% of retail demand. 
 
The Deep End Services report also acknowledges that the Large Format Retail sector has 
experienced a 2.3% growth per annum between 1992 and 2015, which is the second highest 
growth rate out of all other identified retail sub-markets.  Growth between 2015 and 2031 is 
however expected to slow to 1.1% per annum, which is attributed in part to: 
 The past trend of redeveloping industrial land in inner suburban locations for retail 

development is unlikely to occur to such an extent in the future; and 
 Regulatory reform that in the past fueled growth (e.g. removal of weekend trading 

restrictions) is unlikely to occur to such an extent in the future. 
 
Furthermore, Deep End Services estimate the Large Format Retail floorspace supply within the 
Sydney metropolitan area in 2015 was 2.9 million square metres which represents 27% of the 
retail distribution.  Using the same methodology in its calculations, Deep End Services has 
provided updated floorspace supply figures to the LFRA (refer to ‘Attachment A’) which estimate 
that by 2031, Large Format Retail floorspace supply within the Sydney metropolitan area will 
account for 4.5 million square metres; this equates to an increase in supply of 1.6 million square 
metres, the forecast demand requirement of between 1.7 and 2.2 million square metres 
outstrips the supply level. 
 
The Large Format Retail sector is therefore forecast to have significant surplus floorspace 
demand at 2031 which will not be met by estimated supply levels.  Notwithstanding this, it has 
been a common experience for LFRA members over the past few years that due to the current 
restrictive planning and zoning controls within NSW there has been and continues to be a lack of 
appropriately zoned, sized and configured land to support new Large Format Retail 
development. 
 
This challenge to the Large Format Retail sector is acknowledged in the REAC report that “…it 
can be difficult for large format retailers to establish within the existing urban fabric where either 
land is not appropriately zoned or where zoned land comprises small lots…”  
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In order to respond to this issue, the REAC report comments that “…strategic planning is required 
to ascertain the need and facilitate suitable sites for large format retail…”  It further recommends 
that the “…District and Regional Plans must consider adequate retail supply in relation to demand 
created through their actions and objectives, linked to population growth, housing and job 
projections…” and that “…the State Government should also work with local councils to ensure 
there is an adequate supply of land available for retail uses provided through their planning 
instruments…” 
 
Whilst the draft ‘Region Plan’ encourages (at ‘Objective 22’) the management and expansion of 
the network of existing centres and the creation of new centres, the term ‘centres’ clearly means 
town centres and local centres and not any other form of retail centre, such as bulky goods, 
homemaker or Large Format Retail centres.  In fact, the plans do not provide any 
acknowledgement of existing Large Format Retail centres or clusters, nor do they mention or 
identify specific locations where future Large Format Retail developments would and could be 
suitably located. 
 
These draft ‘Strategic Plans’ do not facilitate suitable sites for Large Format Retail nor guide local 
councils to do the same. In fact, the Central City, South and East draft District Plans seek only to 
protect industrial and urban services land when assessing planning proposals, rather than 
support the growth of other forms of development (such as Large Format Retail) if it can be 
established that the location is suitable and the area’s primary objectives are redundant, better 
located elsewhere or are converting from their original intended use, as required by the REAC 
report recommendations (‘page 30’).  
 
Within the draft ‘District Plans’, there is recognition of the need for adaptive and flexible retail 
when planning centres to make way for innovation in the sector, however once again, it is implied 
that this is only relevant to the identified hierarchy of centres and not Large Format Retail or out 
of town centres. 
 
In line with the recommendations of the REAC report, the LFRA considers that in proactively 
planning for the growth of the retail sector and in particular the Large Format Retail sector in 
suitable locations within Sydney metropolitan area that the draft plans introduce a set of a 
definitive policy directions that clearly identify where new Large Format Retail developments are 
suitable and the criteria to demonstrate this.  

 
3.4 The Greater Sydney Commission Has Failed To Adequately Engage 

With the Large Format Retail Sector 
 

Whilst the draft plans acknowledge that engagement with the retail sector is necessary to 
support the industry, the LFRA considers that the GSC in preparing the draft ‘Regional and District 
Plans’ has not actively engaged with the Large Format Retail sector to ensure that it proactively 
plans to support future growth of the sector or recognises the vital role that the Large Format 
Retail sector plays.   
 
The GSC has also actively ignored the identified Large Format Retail demand projections (as set 
out in the 2016 Deep End Services Report, commissioned to inform the preparation of the draft 
plans) and the issues that were raised in the LFRA’s previous submission on the draft ‘District 
Plans’. 
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The lack of recognition within other ‘background’ material for the Large Format Retail sector is 
abundantly clear.  No consideration was given in the brief for the ‘Employment Centres Analysis’ 
report prepared by SGS Economics and the GSC has not translated the recommendations with 
the ‘Industrial Precinct Review’, prepared by Hill PDA, into actions or objectives within the plans.  
Recommendations which provide opportunities to support the growth of the Large Format Retail 
sector and call for further studies to: 
 Identify and specify suitable additional permissible uses (and possible amendments to 

standard definition) that may be added to the ‘standard LEP’  templated or by council’s; 
and 

 Prepare ‘Employment Lands Planning Guidelines’ to establish: 
 How different employment typologies might be translated into the ‘standard zones’; 
 Appropriate additional uses that could be added to enhance and diversify business 

opportunities without undermining the precinct’s industrial character, function, 
output and land values; and 

 The most appropriate ‘employment zones’ and uses to support clusters such as 
creative uses or industry related finance and services without over-inflating land 
values and undermining surrounding ‘centres’. 

 
 

3.5 The GSC Has Failed To Acknowledge Productivity Commission 
Recommendations  

 
Over the past nine (9) years, the Productivity Commission has undertaken a number of inquiries 
and released numerous reports that particularly make specific comment on the effects of 
planning and zoning legislation upon competition and the economic performance of the retail 
industry.  The most recent report, ‘Shifting the Dial’ released in August 2017, assesses the factors 
and influences that affect Australia’s productivity and economic performance in the medium 
term to aid governments in implementing policies and regulations to increase economic growth.  
This document is the first of its kind and the process involved to produce the report is intended 
to be repeated every five (5) years.  

   
‘Shifting the Dial’ places significant importance on the need to provide better functioning towns 
and cities to enhance productivity.  One of the three (3) areas of focus discussed in the report is 
“…realising the productive potential of urban land…” and how this is impacted by planning land 
use policies.  It is heartening to see that the Productivity Commission, specifically references the 
LFRA’s  2015 report - ‘Investment + Competition = Jobs’ and our concern relating to the subjective 
and varying treatment of the current land use definitions for ‘Bulky Goods Premises,’ ‘Hardware 
and Building Supplies’ and ‘Garden Centres’ in ‘Local Environment Plans’ and acknowledges that 
the creation of “…barriers to entry and diversification, zoning classes and the prescriptiveness of 
permitted land uses can limit investment, new employment, productivity improvements in and 
competition between businesses…”. 

 
The LFRA has called for the development of a state wide ‘Retail Planning Policy’ to clearly 
articulate the strategic framework for retail planning to provide clear guidance to remove the 
subjective and varied treatment that currently occurs by different councils, in submissions to 
both the REAC and Greater Sydney Commission.  We congratulate the REAC for recognising the 
need to develop a state wide ‘Retail Planning Policy’ to provide this much needed guidance as 
its number one (1) core change, however the GSC should also take the opportunity to set out a 
set of definitive policy directions within the draft ‘Region Plan’ for retail land uses and in 
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particular Large Format Retail within the metropolitan Sydney area, which can be used by 
councils and retailers in the assessment of planning proposals. 

 
Once finalised, the ‘Greater Sydney Region Plan’ will be adopted as the ‘Regional Plan for 
Metropolitan Sydney’ pursuant to the strategic planning provisions in ‘Part 3B’ of the ‘EP&A Act’.  
Furthermore, under section ‘75AO’ of the ‘EP&A Act’, all planning proposals are required to 
demonstrate their consistency with the provisions within the ‘Regional Plan’.  Therefore, given 
that the draft ‘Region Plan’ and draft ‘District Plans’ do not provide any policy directions for retail 
developments generally, but particularly Large Format Retail developments that are outside of 
one of the identified ‘centres’ there will be very limited opportunity to demonstrate consistency. 

 
This will severely limit investment, new employment and productivity improvements. 

 
Furthermore, the continued singular focus on retail activities being located within ‘centres’ has 
been considered by the Productivity Commission in a substantial number of inquiries, (as 
previously listed herein), and has found that these policies can be either competition-enhancing 
or competition-reducing, depending on how the policies are designed and implemented.  By 
limiting retail activity within ‘centres’ competition will be limited competition, which is viewed 
by the Australian Competition & Consumer Commission to be “…essential to our economic 
prosperity….as it… drives innovation and productivity and it lowers costs and improves product 
quality…”  

 
Given the draft ‘Region Plan’ and draft ‘District Plans’ are the key strategic planning documents 
that will “…set the benchmark…” for the preparation of ‘Local Environmental Plans’ by the 
council’s within the Sydney metropolitan area, the GSC’s sole focus on retail activities within 
‘centres’ and its refusal to acknowledge and plan for the Large Format Retail industry, reduces 
flexibility and creates barriers. 

 
As stated within ‘Shifting the Dial’, “…policy settings that have particularly egregious impacts on 
competition, include the creation and enforcement of activity centres and regulations that require 
consent authorities to consider the commercial impacts and viability of established businesses 
when assessing development proposals.  Provisions that explicitly or implicitly favour particular 
operators or set proximity restrictions between businesses should be eliminated nationwide.  
These policies are at odds with competition policy and used to protect shops and shopping centres 
in designated areas from competition…”    

 
Whilst it is recognised that not all retailing operations should be allowed in ‘out of centre’ 
locations, the planning system should not ignore the role of the Large Format Retail sector, that 
due to its land area requirements and vehicular access requirements are not suitable for many 
‘centre’ locations.  
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4.0 Conclusion 
  

The LFRA welcomes this opportunity to make comment on the draft ‘Greater Sydney Region Plan’ and the 
draft ‘District Plans’.   
 
Like many industries, the retail sector has, and continues to experience, enormous disruption.  The 
evolution of retail includes fast paced technological advancements, online shopping - be it retail platforms 
such as Amazon or online stores either in a pure play sense or part of an omni-channel, or perhaps better 
described as a blended approach, changing consumer demands, click and collect services and the 
transitioning of many product categories from departments stores to the Large Format Retail sector.   
 
For retailers to succeed in the current and future environment they need to operate a connected business 
model.  The physical store, is, and will be part an important part of the future.   Planning reform needs to 
enable, not constrain Large Format Retail.  To ensure that the Large Format Retail sector continues to 
grow and the physical supply of floorspace meets the current and forecast levels of demand within the 
Sydney metropolitan area, it is imperative that strategic planning that seeks to facilitate suitable sites for 
Large Format Retail is undertaken.  

 
Large Format Retailing is an important form of development, employment and service provider, and it 
is important that this is acknowledged by the Greater Sydney Commission in finalising the draft 
‘Greater Sydney Region Plan’ (draft ‘Region Plan’) and the draft ‘District Plans’.  

 
Minister Roberts has actively instructed the Department of Planning & Environment (DP&E) to 
implement the REAC reports recommendations.  Given the GSC has a direct reporting line to the NSW 
Government and has prided itself on the development of the draft ‘Region Plan’ and draft ‘District 
Plans’ in collaboration with a range of state agencies, it is imperative that the GSC demonstrates 
consistency with the REAC reports recommendations, in finalising the draft ‘Region Plan’ and ‘District 
Plans’.     
 
Please contact the LFRA’s CEO, Philippa Kelly on  should you wish to 

discuss any aspect of this submission.  
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