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RE: Submission to the Greater Sydney Commission 
In Response to the draft District Plans 
 
Introduction and Background 
 
WSBC is seeking endorsement from Greater Sydney Commission (GSC) for the 
development and execution of Western Sydney Business Connection s (WSBC) 
industry led, region-specific visitor and marketing strategy. 
 
This project started in October 2016. We have since secured industry and local 
government seed funding of $100,000 and commenced strategy development and 
member recruitment.  
 
Project seed funders include; 
 

 City of Parramatta 
 Campbelltown City Council 
 Parramatta Leagues Club 
 Penrith Panthers 
 Rooty Hill RSL 
 Wet n Wild 
 Sydney Zoo 
 Australian Turf Club  
 Museum of Applied Arts and Science (MAAS) 

 
Project Supporters Include: 
 

 Deloitte (research partner) 
 Murru Mittigar 
 Mount Annan 

 
WSBC is launching the strategy along with a new member funded industry body in 
July 2017. This new body will represent industry and develop targeted marketing 
campaigns aimed at driving visitation. 

Western Sydney Business Connection (WSBC) is a not for profit member based 
organisation. We represent the needs of over 5000 Western Sydney businesses 
through collaboration and building strong networks across industry and government.  
 
WSBC is industry led and backed.   
 
  



Overview 
 

Plans. It addresses the visitor economy needs within the context of the current 
paradigm of Western Sydney. As such addressing the following district plans; 
 

 Central West  
 West 
 South West  

WSBC has read and understood these documents and is well positioned to add 
significant value to planning priorities around the visitor economy based on recent 
work undertaken in this sector. Our learnings through industry consultation enable us 
to make the following observations and recommendations. 
 
Visitor v Tourist  
 
Each district plan has a slightly different approach to addressing the visitor economy. 

 in others 
 

 
In this submission WSBC will reference the Visitor Economy in line with world best 
practice. Visitors are defined to include tourists, residents, students, businesses, 
potential residents as well as short and long term leisure visitors. 
 
This definition more accurately reflects the short, medium and long term 
opportunities for western Sydney.  
 
The unique nature of Western Sydney requires a multi-dimensional approach to 
attracting visitors. While a traditional Regional Tourism Approach works for typical 
tourist destinations, this approach will have only limited success in this region. As 
such WSBC has commenced work on a strategy aimed at attracting a broad range of 
visitors.  
 
Destination Marketing 

 
The District Plans address the opportunities for growth in the visitor sector with 
particular reference to pipeline infrastructure such as the airport and product 
development. WSBC urges GSC to consider the marketing of these destinations and 
assets across all districts.  
 
While some areas within the 3 district plans referenced in this submission will fall 
within DNSWs new RTO structure, large parts of the districts do not. Without a 
structure in place to facilitate a coordinated approach to marketing, awareness of 
and visitation to the destination will suffer. As the market becomes more crowded 
and new assets come on line individual operators and precincts will compete for 
share of voice. 
 
It is for this reason that WSBC is establishing an industry led and backed approach 
to marketing the destination in partnership with local government and industry. The 
focus should be on marketing existing assets and destinations while laying the 
ground work to take the region into a new era as new assets come on line.   



 
This approach will further enhance the strength of the offer and attract further growth 
in the sector. 
 
To highlight marketing as a priority will also balance development needs with those 
of establishing a vibrant, sustainable community by interlocking with the process of 
attracting skills, talent, and residents. 
 
In partnership with industry and local government, WSBC has commenced work on 
the development of a member funded body. This new body will represent industry 
and develop targeted marketing campaigns aimed at driving visitation. Further local 
and state government engagement is required to secure its long term sustainability.  
 
Successful case studies of effective and efficient private sector initiatives supported 
by Government include cities such as San Diego, Bristol, Portland and Austin. In 
these cities the private sector has funded and managed visitor industry bodies to 
leverage developments; fusing talent acquisition, lifestyle, tolerant community 
values, academia, and business opportunities into meaningful marketing 
propositions. 
 
WSBC believe the best way of attracting visitors to Western Sydney is by 
creating a cooperative visitor marketing body through public private 
partnership. For this reason we have commenced work on the project as 
stated. WSBC is seeking GSC endorsement of this initiative.  
 
We would welcome the opportunity to further develop our thinking in 
consultation with the Greater Sydney Commission and the relevant 
government and private stakeholders. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Contact 
For further information please contact; 
Amanda Brisot 
General Manager 
WSBC 
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